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FORWARD LOOKING STATEMENTS

Except for historical information contained herein, this presentation contains forward-looking statements, which reflect the
expectations of management of Eastside Distilling, Inc. ("Eastside") with respect to potential future events. Forward-looking statements
consist of statements that are not purely historical, including any statements regarding beliefs, plans, expectations or intentions
regarding the future. Such forward-looking statements include, but are not limited to comments regarding; (i) Eastside’s plans to
become a national spirits company; (ii) proposed changes in Eastside’s distilling, location and new facility, and the impact that such
changes will have on Eastside’s market position, business operations and ultimate success; (iii) Eastside’s plan to establish a
relationship with a leading distributor, partner, and/or agent which will enhance scalability, and sales and marketing efforts; (iv)
Eastside’s product expansion, if any; (v) Eastside’s strategic growth plan for coming years, including accelerating the growth of spirits
sold on a national level; (vi) Eastside’s predictions of its national growth potential of the sales of its products; (vii) Eastside’s marketing
initiatives, including a national campaign featuring print, billboards, radio, television, and social media to build brand awareness and
drive sales. These forward-looking statements are subject to risks and uncertainties that may cause actual results, performance or
developments to differ materially from those contained in the statements. Actual results and the timing of events could differ
materially from those anticipated in the forward-looking statements as a result of such risks and uncertainties, which include, without
limitation; general economic conditions and economic uncertainty in the global markets; current and continuing trends in the spirits
industry; continued demand for and success of Eastside’s products and reputation; unexpected increases in the price of raw materials
or their reduced availability; Eastside’s ability to sustain its past growth or manage its future growth; Eastside’s ability to retain its key
management personnel; continued protection of Eastside’s intellectual property; legal, regulatory, political and economic risks; the
highly competitive market for spirits and other products proposed to be developed and launched by Eastside; Eastside’s inability to
deliver its products to the market and to meet customer expectations due to problems with its distribution system or other
unanticipated problems; Eastside’s failure to obtain any future financing it requires to fund and grow its business; Eastside’s inability to
expand its sales or product lines; Eastside’s inability to generate growth of the sales of its current and future products; Eastside’s
inability to penetrate and generate successful operations on a national level; and other risk factors. You are urged to consider these
factors carefully in evaluating the forward-looking statements contained herein and are cautioned not to place undue reliance on such
forward looking statements, which are qualified in their entirety by these cautionary statements. In addition, the use of comparables in
this presentation are in no way indicative of Eastside’s future financial or operating results or potential. Readers are cautioned that the
foregoing factors are not exhaustive. Forward-looking statements in this presentation are made as of the date hereof and Eastside
disclaims any intent or obligation to update publicly such forward-looking statements.

PRESENTATION DISCLAIMER

This presentation is not an offer to sell or a solicitation of an offer to purchase securities by Eastside Distilling (“Eastside”). Any such
offer or solicitation, if any, will only be made by means of offering documents (e.g., prospectus, offering memorandum, subscription
agreement and or similar documents) and only in jurisdictions where permitted by law. Certain information contained herein has been
provided by or obtained from third-party sources and has not been independently audited or verified by Eastside. While Eastside has
taken the appropriate steps to verify the accuracy of the information contained, the company makes no representation or warranty,
express or implied as to the accuracy or completeness of such information contained in this document, and nothing contained in this
document is, or shall be relied upon as, a promise or representation by Eastside.
©2015-2018 Eastside Distilling, Inc. All Rights Reserved.



► Portland, OR-based craft spirits company

► Founded in 2008

► Broad product portfolio – “Brand-factory” strategy

► Grown to 3rd largest in OR (out of 78 local producers)

► Recently rated best distillery in Portland

► Positioned to leverage our local success and foundation
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ABOUT US



BURNSIDE
BOURBON/WHISKEY/RYE

REDNECK RIVIERA 
WHISKEY
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HUE-HUE
COFFEE RUM

PORTLAND POTATO 
VODKA

BARREL HITCH
WHISKEY/FLAVORED

BIG BOTTOM
GIN

BIG BOTTOM 
BOURBON/RYE

BELOW DECK
RUM

MULTIPLE BRAND SHOTS ON GOAL



► Partnered with world-class branding and marketing firm
► Also Portland-based

► Re-branded and re-positioned flagship product
► Additional product line rebranding underway

► Consolidated, invested in, and expanded our production capabilities

► Up-listed to NASDAQ

► Major new product launch with country-music star
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2017 ACCOMPLISHMENTS – SET FOR 2018 SUCCESS



1. Create a Brand Factory - leverage our award-winning distillers with industry-leading 
branding capabilities by Sandstrom Partners to develop unique products that can be 
monetized
► Multiple shots on goal with multi-product lineup – monetize portfolio assets
► Sandstrom branding – improve existing products and create new
► New collaboration with country-music superstar John Rich for Redneck Riviera 

Whiskey off to tremendous start

2. Acquisition Platform – continue to seek accretive acquisitions in the highly-fragmented 
craft spirits industry

3. Drive Operating Performance – leverage our existing investments and infrastructure
► New high margin canning line to drive cash flows to support growth

► Thin line bottling operation launching in March 2018 for high growth canned 
wine market

► 2018 Tax Bill includes 80% tax reduction for craft distillers
► Could save approximately $1 million on $8-$9 million in revenue
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CORE STRATEGY



Annual Sales
($ in Millions)
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► Rebranding initiatives, launch of Redneck Riviera Whiskey, and launch of new 
canning operations expected to further drive 2018 growth
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KEY OPPORTUNITIES TO DRIVE 2018 GROWTH



► The number of active craft distillers in the U.S. grew by 20.8% 
over the last year to 1,589 in August 2017. 

► $3.0 billion in sales, growing at an annual growth rate of 25.0%. 

► 5.8M cases in retail sales in 2016 up 18.5%. 

► The market share of U.S. craft spirits reached 2.6% (volume) and 
3.8% (value) in 2016 .

► 1.0% (volume)/1.2% (value) in 2011

► 2.2% (volume)/3.0% (value) in 2015.

► 2% of the larger producers responsible for 57.0% of the cases 
sold in craft. 

► 92.0% of U.S. craft producers are classified as small 
producers (between 0 and 10,000 proof gallons removed 
from bond). 

► Responsible for just 12.8% of the cases sold annually.
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http://www.americancraftspirits.org/wp-content/uploads/2017/10/2017-Craft-Spirits-Data-Project.pdf
U.S. Craft spirits are distilled spirits that are produced in the U.S. by licensed producers that have not more than  750,000 proof gallons (or 
394,317 9L cases) removed from bond, market themselves as craft, are not openly controlled by a large supplier, and have no proven 
violation of the ACSA Code of Ethics.

CRAFT SPIRIT EXPLOSION

http://www.americancraftspirits.org/wp-content/uploads/2017/10/2017-Craft-Spirits-Data-Project.pdf
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CRAFT SPIRIT EXPLOSION
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U.S. Market Size Scenarios for 2020
9L Cases (millions) 

Sources: IWSR, Team Analyses

Craft is still small but could 
contribute much more 
towards fragmentation in 
future years

CRAFT SPIRITS HAS LONG WAY TO CATCH UP 

TO CRAFT BEER MARKET SHARE



Year Brand Acquirer
Cases

(’000 9L)

Acquisition 

Price

Price/

Case

Revenue

Multiple

2017 Casamigos Diageo 120 $700M+ $5,833 ~20X

2017 Bulldog Gin
Group

Campari
150 $58M $387 4.9X

2016 High West Constellation 70 $160M $2,285 ~6X

2015 Ballast Point 
(San Diego, CA)

Constellation N/A $1B N/A ~10X

2015
ANGEL’S ENVY 

Bourbon
Bacardi 45 N/A N/A N/A

2012 Pinnacle & Calico Jack Beam 3,000 $605M $202 4.9X

2011 Skinny Girl Beam 110 $90M $818 11.2X

2010 Zacapa Diageo 100 $200M $2,000 15.8X

2007 Cabo Wabo Campari 56 $91M $1,429 9.6X

2007 Ketel One Diageo 1,700 $1,800M $1,059 8.4X

2007 Svedka Constellation 1,100 $384M $349 8.4X

2006 42 Below Bacardi 90 $91M $1,011 13.0X

► Recent acquisitions in the industry as high as 20X revenue

► Large companies are BUYING brands, NOT BUILDING them 
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STRONG ACQUISITION MARKET OF BRANDS



► Eastside has been granted an exclusive license 
for use of the Redneck Riviera brand for spirits 
based products. 

► John Rich, a "multiple platinum" country music 
singer and songwriter performs with the "Big & 
Rich" band. 

► The Redneck Riviera slogan, "Work Hard. Play 
Hard," celebrates men and women whose hard-
working attitude and everyday contributions to 
others and to the country deserve to be 
acknowledged.

► Agreement is royalty free for Eastside, with John 
Rich sharing in the back end sale of the brand.

► Product launched in January 2018 with support 
from one of the largest distributors in the 
country, RNDC.
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Redneck Riviera's John Rich commented, "I love a smooth blend of whiskey and a tight cigar to chill out after a rocking Big &
Rich show or just a nice evening at home, so to be announcing this new whiskey is such a thrill and honor. My personal tasting
panel of friends and fellow whiskey drinking performers spent months going for exactly the right type of smooth taste that we
enjoy in Canadian whiskey, both on stage and off, and now can also enjoy from something local made right here in America. It
has always been my goal to have a sprits line and to be able to roll out this custom blend whiskey made in America by some
great distillers and craft blenders, like the hard-working team of Travis Shoney and Mel Heim of Eastside, is a big win for us. This
is one exciting time for the Redneck Riviera brand. This team is hard working and they play even harder, just like we do."

COUNTRY MUSIC SUPERSTAR JOHN RICH

REDNECK RIVIERA WHISKEY COLLABORATION
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► RNDC and Southern Glazers, the two largest distributors in U.S., are driving expansion.
► 14 states since January 2018
► Authorized for distribution by Walmart in January 2018 for select markets
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REDNECK RIVIERA WHISKEY RAPID ADOPTION



John Rich driving tremendous interest through media, private events, and an upcoming multi-city tour this year.
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PROMOTIONAL SUPPORT IS HIGH



► Sandstrom Partners has strong track record of brand success in the craft spirits 
industry

► Sandstrom agreed to become a partner of Eastside through ownership in Eastside 
and a seat on the board of directors

► Full range of brand development services, including:
► Research, strategy, brand identity, package design, environments, advertising, 

as well as digital design and development
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ELITE BRANDING AGENCY
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FIRST SANDSTORM REBRANDED PRODUCTS



https://www.fool.com/investing/general/2015/10/06/how-fireball-cinnamon-whiskey-became-a-billion-dol.aspx
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► Fireball Cinnamon Whiskey has been around about 30 years

► Previously under banner of Dr. McGillicuddy brand

► In 2007, rebranded as “Fireball Cinnamon Whiskey.”

► Sales increased at retail from $1.9 million to $131 million in 2014; 
$863.5 million including bar/restaurant sales

RAGS TO RICHES REBRANDING STORY



► Eastside Distilling early flagship product.

► Sandstrom rebranding in 2017 forced company to slow shipments, and 
empty channel of older branded products.

► Relaunch with new branding and product line extensions occurred in 
November 2017.

► Initial launch in Pacific Northwest with expansion throughout 2018.
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BURNSIDE



► One of the more popular products in our tasting rooms.

► Relaunched with branding by Sandstrom Partners as Hue-Hue Coffee 
Rum in February 2018.

► Fine free trade coffee using Arabica coffee beans grown at the Finca El 
Paternal Estate in Huehuetenango, Guatemala, is custom light roasted by 
Portland Roasting Company, then small-batch cold brewed by Eastside by 
hand, before being blended with Eastside’s Below Deck Silver Rum.

► The Hue-Hue bottle design created by Portland’s Sandstrom Partner’s 
takes inspiration from Guatemala’s burlap coffee sacks that are 
uniformly labeled throughout the country to convey details of origin. 

► Hue-Hue is unique in having the full flavor and richness of cold brew 
coffee, without the syrupy sweetness of sugar-drenched coffee liqueurs.

► Relaunch occurred in February 2018.
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HUE – HUE COFFEE RUM



► Portland Potato Vodka is a clean, crisp tasting vodka that has gained 
popularity amongst the Pacific Northwest. 

► 2017 has shown record case shipments to date, with Q3 2017 sales 
increasing 217% over the comparable period a year go.

► Product line extensions include a Hot Potato version which is a habanero 
infused variation and is produced in collaboration with the Secret 
Aardvark hot sauce company.
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PORTLAND POTATO VODKA



► Accretive opportunities with small distillers looking for exit strategies 

► The U.S. Craft distilling market is fairly concentrated with nearly 

2% of the producers being responsible for almost 60% of the cases

► 92.0% producers are classified as small producers. They are 

responsible for just 12.8% of the cases

► Leverage our distribution channels (including retails stores), production 

and distilling capabilities, and overall infrastructure

► Executed 2 acquisition during 2017

1. Big Bottom Distilling

► Filled gaps in product lineup

2. MotherLode Bottling

► Allowed for consolidation of production facilities

► Cash flow from independent bottling

► Entered high margin canning market
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# of Craft Distillers and Case Volumes by Producer Size 
2016 # of Producers

9L Cases (000)

LEVERAGING PUBLIC MARKETS FOR 

STRATEGIC ACQUISITIONS



► Launched new canning line of Ready-to-Drink (RTD) products, primarily 
designed for the wine and pre-mixed alcoholic drink industry
► First production occurred in March 2018

► Custom built canning line is designed to produce Ball Corporation’s (NYSE: BLL) 
popular "slim can" in 187ml, 200ml and 250ml sizes

► Growing market for wine canning and RTD
► Low alcohol RTD drinks are expected to be one of the best performing 

sectors from 2016-2021, with an expected cumulative annual growth rate 
of 8.2%1.

► Canned wine total sales in 2016 was up 122% from the year2

(1) Technavio
(2) Nielsen
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SLIM LINE WINE CANNING



► Enacted by Congress as part of the 2017 tax legislation package, the Tax 
Act reduced the Federal Excise Tax (“FET”) from $13.50 to $2.70 per 
gallon for the first 100,000 proof gallons per year, an 80% tax reduction.

► Under the new Tax Act, the FET payable by Eastside for the month of 
January 2018 was approximately $90,000 less than the amount payable 
under the rates that were effective prior to January 1, 2018. 

► In the event that Eastside’s production reaches the 100,000 proof gallons 
per annum needed to fully utilize the tax benefits of the Tax Act, annual 
savings will exceed $1 million. 

► The Tax Act expires in two years unless renewed.
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2017 CRAFT MODERNIZATION 

AND TAX REFORM ACT



Issuer Eastside Distilling, Inc.

Market Cap $29.8 million

Stock Price (1) | 52-Week Range $6.20 | $3.48 - $7.50

Basic Shares Outstanding 4.8 million

Public Warrants 1.38 million ex price $5.40

Other Warrants 1.2 million avg. ex price $6.58

Options 0.32 million avg. ex price $6.97

FD Shares Outstanding 7.7 million

Debt Outstanding $1.4 million – mostly long-term

Cash (9/30/17) $4.2 million

EBITDA ($1.06) million – MRQ

Note: (1) As of March 2, 2018
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FINANCIAL SUMMARY



Annual Sales
Over 50% CAGR
($ in Millions)
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RAPID REVENUE GROWTH
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KEY METRIC : CASE SHIPMENTS



► High Growth Rate, supported by:
► Strong organic growth
► Accretive Acquisition strategy

► Brand Factory Approach with Major New Products Launches
► Redneck Riviera Whiskey launch in 2018 with Country Music Superstar John Rich
► Rebranding by proven craft spirit firm Sandstrom launching in late 2017/early 2018 of Burnside and Hue-

Hue products

► Favorable Industry Trends
► Huge, multi-billion industry
► Craft = significantly faster growing category
► Substantial number of new entrants, but most are small and lack resources to make it big = attractive 

acquisition environment
► Tax modernization act could boost cash flows by approximately $1 million

► Highly Attractive Industry Valuations
► Broad brand portfolio provides multiple opportunities for a “hit” product

► Experienced Team
► Strong public company and SEC knowledge
► Experienced production, blending, and distilling leadership
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INVESTMENT HIGHLIGHTS



Grover Wickersham
Chairman & CEO

Melissa “Mel” Heim
EVP Ops & 

Master Distiller

Steve Shum
Chief Financial Officer

Jarrett Catalani
Vice President of Sales

27 years experience 
specializing in launching 
new spirits brands

Diaego veteran and 
member of team that 
launched Bulleit Bourbon 
and Ciroc Vodka

As SVP of sales for Russian 
Standard, lead the U.S. 
launch of Russian Standard 
Vodka

Other brand rollouts 
include Pete’s Wicked Ale 
and the U.S. launch of 
Czech Beer Pilsner Urquell

20+ years of executive 
experience with finance, 
operations, public 
company reporting

Prior to joining Eastside 
in 2015 as chief financial 
officer, Steve served as 
a director and CFO/COO 
of a global renewable 
energy company

BS in Finance and BS in 
General Management, 
Portland State 
University

10+ years as a distillery 
blender

Joined Eastside in 2012

Leader in craft spirits 

First female master 
distiller west of the 
Mississippi

Winner of scores of 
industry awards

One of only people in 
spirits named to “40 
under 40” by a major 
wine and spirits industry 
publication

Long career building 
emerging growth companies

Advised numerous well 
known growth companies, 
including Genentech, Cree 
and U-Haul

Former SEC branch chief and 
Harvard MBA

Bought and took public 
S&W Seed Company and 
grew it from $6 million in 
sales to $85 million in sales 
through acquisition
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MANAGEMENT TEAM


